
Pitching Lessons
Everything you ever needed to know about 

pitching but were afraid to ask?
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Part I
What is it not about?



It is not about you.
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Or the product
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It is about what your 
customer wants.



Do you really know who 
your customer is?
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And his pain?
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Validated 
assumptions 

on his 
needs and 

wants?
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If you do, share it with 
an engaging storyboard
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It is about 

Selling
Without really 

selling
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How do you sell 
without really selling?
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Tell great stories.

https://financetrainingcourse.com/education/
https://financetrainingcourse.com/education/


Tell great stories. 
About customers,  

pain and how 
your idea will 

resolve that pain.
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Rules for telling 
great stories
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Engagement

Plot

Respect my intelligence

Get to the point

Roadmap to credibility
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Engagement

Visuals

Copy

Potential

Relevance

Connection
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Plot

Who is the hero

What does he or she needs

How does our idea help

If this was mission impossible?
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Respect my intelligence

Get to the point

Roadmap to credibility
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Publishing timeline – 1986 - 2016



Close your eyes and 
visualize customers using 

your product…

What do they look like?
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The  voice of customer

Customer

Pain Points

Reach Demographics

Pitch



Business Model

ModelWhat are 
you selling?

Who is 
buying?

For how 
much?

How 
Frequently?

How do you 
make 

money?



Jawwad Farid

jawwad@financetrainingcourse.com

@Rebootdude

FinanceTrainingCourse.com

Startup, Founders, Failures - resource
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Roadmap
Check list to launch

Habib University 

Final Project
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Pitch

• Pain

• Persona

• Product

• Use case

• Validation

• Numbers

• Roadmap

Idea 
Development

• Assumptions

• Validation

• Build

• Test

• Rollout

• Feedback

• Repeat



Video

• Story board 
from pitch

• Snippets 
from Dev

• Shoot

• Edit Cut

• Screen

• Feedback

• Promote

Traffic

• Social 
Platform

• Community 
Building

• Audience 
Selection

• Prime

• Launch



Submissions – 4 weeks

Pitch

First pass

Power point

Story board

Idea dev

Wireframe

Prototype

Marketing 
collateral

Video

Story board

Script

Snapshots

Traffic Plan

Community

Audience

Marketing 
Plan



Recommended reading

Pitching

Viral Videos

Community Building

Growth Hacking

Customer Persona

Customer validation


